‘ 
` 


AE: 


EET 


wes 


ein oe 


rues 


Asa ger 


a 


ee he Me 


e~ 


APRIL 23, 1972 


Wilnington, N.C, ELEVEN-B 


Major new merchandising force comes to Port City © 


_ When the thousands of lights are flipped on illuminating the 
délights inside the huge yellow-brick building, when the doors 
are thrown open and the parking lot begins fling with cars, a 
major new merchandising force will have come to Wilmington. 
SWoolco Department Stores will be in town and ready for 
business, Wednesday, April 26, 9:30 A.M. 
‘The giant new store is located in the Long Leaf Shopping 
Center at the intersection of Shipyard Blvd. and S. College Road. 

The new Woolco store contains 90,000 square feet of floor 

ce; 1884 fluorescent lights in the main sales area and more 

than 2,440 throughout the building, and perhaps a million dif- 
ferent items ranging from rubber bands to color television sets, 
said operations manager. 

Jt wall employ about 20 people. 

“Our sporting goods department is one of the biggest I’ve 
seen,” he added. “We have equipment for hunting, 
fishing, bawling, archery, golfing. 

“I can't think of anything we don't have,” he added. “We even 


have outboard motors and camping trailers." One of the out- 
standing features of the new store is the “Total Sound Room” 
located in the electronics department. Three sides of the room, 
uhich is recessed into the rear wall of the store, are covered 
with Speakers. Here a customer can experience any com- 
bination of sound systems he wants as the salesclerk mixes and 
matches the speakers with the flick of a switch, 


In addition to component set and do-it-yourself equipment, 

Woolco will carry a complete line of name brand color television 
sets, Console stereos, portable phonographs and radias. 
_ And to find music for listening on your new equipment, there 
is a complete record department, For those who want to make 
their own kind of music, there are instruments, such as guitars, 
in the music department, too. 


WOOLCO ALSO is carrying a full line of “smile” merchandise 
a black light posters for the teens as well as the latest in 
ashions. 


For the hobbiest, there is the hobby department filled sith 
model kits, race sets, model trains, microscopes, telescopes, 
chemistry sets and gasoline powered model airplanes. 

The photography enthusiast will find his needs catered to at 
the camera department nearby. ; 

For m'lady there is a complete casmetic department not far 
away. It features the latest scent from Prince Matchibelli, 
Cachet. Health aids also are in this area, along with the book 
department. : 

IN THE book department, some hardback books wil) be 
available, but the specialty of the house will be paperbacks 
ranging from the classics to the hottest thing cn the market. 
There will be a special “best seller” area put in after the grand 
opening Wednesday. i í 

At the rear of tbe huge store is the Red Grille, a cafeteria 
which offers not only hot dogs and hamburgers but hot lunches 
as well. There will be seating for about 120 customers. , 

in the front of the store is a self-help candy counter and the ice 


cream cone stand. 

THE STORE will carry a limited amount of furniture. This 
will include items such as (wo and three piece living room suites 
and bar. And to add flavor, there are numerous knicknack and 
decorative items imported from around the world. 


There is a bath accessories shop, too. . 

Also for the home are the refrigerators and other appliances. 

For the automobile, there is a six-bay “garage” in the auto 
department ahere minor mechanical work from tune ups and 
brake work to installation of stereo tape units can be handled. 
There also is an auto accessories department. 


Other departments will include the Garden Shop (this will 
become the Christmas Shop in the proper season), notions, 
shoes, men's wear, ladies’ wear, home decorations and toys, 
uhich will be chocked full of all the latest ones. 

“Our motto is quality merchandise at discount prices,” said 


the General Manager. “We will emphasize customer service.” 


Nickel sales started 
it all 93 years ago 


The huge chain continued to grow under the 
retailer, which now has 3,00 stores around leadership of his brother, Charles, who died in 
the globe, began 93 years ago when Meyear V9. 
old Frank Winfield Woolworth suggested to In 192 a fresh wind blew 
his boss, W. H. Moore, that they get rid of Woolworth. It was the Woolco idea. f 
some of their slaw moving merchandise by It would be a huge department sore, bigger 
putting it up for sale for a nickel an item. than any of the old S-and-IGs, that would use 
pa : the tremendous purchasing power of 
_ That was in 187k at the firm of Moore & Woolworth to buy a wide range of quality 
Smith in Watertown, N. Y. The idea proved so items at discount prices 
successful that soon they were selling new ea : f 
merchandise off the 5cent counter as well. THE FIRST Woolco Department Store was 
. i opened in Columbus, Ohio, in 1962. In the 
A sear later, Woolworth opened his own following nine years 197 more folloaed 
stare in Utica, New York, with the idea of i 5 : ; 
selling a wide variety of goods at one fixed Wednesday , 260 will juin the ranks in 
price. Although that store failed. he Wilmington, Plans are to continue opening 19 
established later that same Sear, another “S to Sa of the stores a year, 
and 10-cent™ store with a larger selection of Now there are Woalco stores throughout 
merchandise In Lancaster, Pa. America, in Canada and England. “And 
This one proved successful, and before long We're beginning to venture into Germany.” 
cthers were springing up in other cities. “3d B. H. Long, manager of the new 
Among those who followed Woolworth’s lead Wilmington store. 
were his brother, Charles; his former em- Now the healthy, strapping child is helping 
ployer, Moore; his cousin, Seymour H. Knox: revitalize the parent company. The one staid 
and his friends, F. M. Kirby and E. P. Woolworth sign is becoming simple, 
Charlton. In 1912, all got together to form the Streamlined. “And they are going to a 
F. W. Woolworth Co. dominant store idea,” said Long. 
=a THIS EXPLAINED Long, is a 5-and-10 
In 1912, all got together to form the F. W. AREA, : : 
Woolworth Co. The following year, the firm which is almast as large as Woalco. 
had grown so large that it was able to con- Vice president in charge of the Woolco 
struct the Woolworth Building in New York Division is D. E. Chenault, while the 
K uly aa City, at that time the tallest in the world. 


B. H. LONG, STORE MANAGER, GOES OVER PRICING ho elke Ein a 
ene With Judi Smith of the cosmetics section ` 


Woolco manager 
got start here 


served four years with the U. S. 
Army, including a 42 month hitch in 
Germany. 


The history of the nation’s third largest 


through 


Southeastern regional manager is E. H. 
Burke. 

Headquarters for F. W. Woolworth is still 
New York City. 


D. S. POYTHRESS l 
Operations manager 


| X Veteran of firm 
heads operations 


D. S. Poythress , assistant operations manager 
of the new Woolco in Wilmington, is a Virginia 
native with 15 years experience with the parent 
company. Poythress is a native of LaCrosse, Va., 
and graduated from high school there in 1953. 


After serving two years in the Army at Camp 
Gordon in Georgia, he began working with the 
Woolworth Co. in 1957 in Portsmouth, Va. 


He has worked for Woolworth in Portsmouth, 
Norfolk, Hampton and Newport News, Va., all in 
the Greater Norfolk area, before being trans- 
ferred to the store in Elizabethton, Tenn. Since 
then, he has worked in Pensacola, Fla. and 
Columbia, S. C. 


His wife Martha is a native of North Carolina, 
born in Cape Hatteras. They have four children. 


\ 


The manager of the new Woolco 
Department Store in Wilmington 
had his start with the company in the 
Port City nearly 20 years ago. 

-> B. H. “Bennie” Long started with “T consider this the opportunity of 
Woolworth Co. in the downtown a Hfetime,” said Long of his ap- 
“Woolworth Store in Wilmington in pointment as manager of the 
* 1953. company's newest sae, “To 
ES : , : manage such a fine store in the area 
x Since then, he has worked with the of my family and so many life-long 
> company in Atlanta, Ga., Savannah, friends gives us excellent business 
*:Ga,, Jacksonville, Fla., Beckley, W. i : 


: opportunities and affords me e 
Va, Hampton, Va. and Norfolk, Va. chance to live in the part of the 


= Long isa native of the Wilmington country where I grew up.” 
“area, born in the Carver's Creek 
«Community of Bladen County. 


'** He is a 1948 graduate of 
“Elizabethtown High School, and 
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Harris handles merchandise 


«4. F. Harris, assistant 


VICTOR DOWNY OF WOOLCO, NEW YORK HELPS A. F, HARRIS 
His wife Jeanne is a native of Harris, right, will manage sporting goods department 
Atlanta, Ga. They have three 


children, 


Women’s wear section 


Staff Photos 


teville, and a graduate of feel, and a registered nurse. By 


Merchandising manager with 
Woolco in Wilmington, has 
worked with the company’s 
operations in Virginia and West 
Virginia, and he is returning to 
his home state with the 
Wimington store. 


Harris is a native of Fayet- 
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Pembroke State University. 


He started with the 
Woolworth Co. in 1966, and 
worked with the company in 
Norfolk, Virginia Beach, 
Roanoke and Bluefield, W. Va. 

His wife is also a native Tar 
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“My job is buying merchan- 
dise and this is the finest assort- 
ment that I have ever had any 
experience with,” said Harris, 
“I feel that our store will be a 
real asset to the Wilmington 
area.” 


MIKE CLEMMER 


has full tashion line 


Pick any fashion style, color 
and fabric and chances are, 
Woolco’s women's wear 
department will have it in just 
the right size. 

The women's wear depart- 
ment, the largest in the new 
store, has almost anything a 
fashion-minded woman (or girl) 
could want for any occasion and 
in almost any size. 

“We try to stock almost every 
style we have In petite, junior 
petite, misses and half-sizes”, 


SA said the department supervisor. 


The department stocks a full 
line of ladies wear, from 


wala foundations to coats. Many of 
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= TRAINING FOR WOOLCO EMPLOYES CONDUCTED BY PROFESSIONALS 
pou D. S. Poythress and Bernice Kirkland instruct Mrs. Mary Moore 
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_ the fashions are Woolco’s own 


Jerri Ellis designs. 

Skirts and dresses this year 
will be short and at-the-knee. 
Fabrice — take your pick — 
polyester, nylons and per- 
manent press cottons. 

Top the skirts with beautiful 
blouses or sweaters. Woolco's 
has it all — blouses with 
“elephant car” collars, or for 
the more conservative, 
traditional “Peter Pan” styling, 
shells, sweaters with choker 
necklines. 

“ANOTHER VERY new look 
is the Bubble, for blouses and 
sweaters, dnd we have them In 
several styles,” 

Of course the store has pants 
suits—lots of them. Woolco's 
can provide the shopper with 
everything from an “‘after five” 
pants suit for the prom to a 
sporty looking set for the big 
game. 

For the rainy days, there are 
all-weather and rain coats to go 
with any outfit. 

And if the shopper wants 
accessories for her all-new 
outfit, there are belts, hats and 
scarves, 


TWO SPECIAL sections of the 
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department are the Mod Shop 
and the Mix and Match Shop. 


In the Mod Shop with-it girls 
will find today’s latest looks on 
display. All she has to do is 
browse through, find the style 
that sults her mood, and she's 


ready for another fashion 
season. 


All a shopper has to do in the 
Mix and Match Shop is decide 
which of today's fashion right 
colors she's interested in (right 
now navy, pastels, blues, lilac 


and yellow are the thing) and 
choose to her heart's content. 


In cach color section, there 
are dyed-to-match slacks, 
vests, skirts and blouses. The 
shopper can combine any two or 
three she likes. 


Stuffed toys come 


in various sizes 


Take a piece of cloth add two 
button cyes and some cotton stuffing 
and like magic, there is that mar- 
velous toy—a teddy bear. 


For the oldsters who want their 
‘child or grandchild to have a teddy 
bear just like they did or for the 
teenage guy looking for a stuffed 
animal gift for his girl, Woolco has a 
Stuffed Toy for them. 


The shopper is surrounded by 
every imaginable stuffed animal, 
om the tiniest dog to giant teddy 
ears. 


“This is one of the shoppers’ 
favorite parts of the toy depart- 
ment” said the merchandising 
manager. ‘‘Most of the people buy 
the stuffed animals for their 


children or grandchildren,” 
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THE TEDDY BEAR is still the 
favorite stuffed toy and the one most 
often purchased, 


The animals at Woolco come in all 
sizes, shapes and colors, and yes, we 
have tigers and elephants, too. 


| 


The most popular size toy is about 
24 inches high, he said, but the 
selection ranges all the way up toa ff 
42 inch toy. “Of course,” he added, $ 
‘tin the eyes of a child, the bigger the i 
better.” It’s easy to tell who will $ 
bebuying the toys by the time of day, 


he said. 
L 


“IN THE MORNINGS and af-{ 
ternoons, it’s mothers buying for i 
their children—they usually try tof 
talk them into buying one of the | 
smaller animals,” he explained. “At i 
night, it’s the boys buying stuffed $ 
animals for their girl friends, they | 
always end up having to buy the big 
ones.” i 


